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WACHUSETT BRINGS SNOWMAKING
and GROOMING to NEW HEIGHTS

PRINCETON, MA – Already known for
its impeccable snowmaking and grooming,
Wachusett Mountain Ski Area is bringing
both to new heights for the 2009-10 sea-
son. In its ongoing initiative to create prac-
tically “instant” snow, Wachusett’s
award-winning Mountain Operations De-
partment has made two major new steps
this year with improved snowmaking and
the addition of a winch cat to its grooming
fleet.

Wachusett added 42 new HKD tower-
mounted snow guns to its already impres-
sive arsenal. These new guns will replace
the ones on the Conifer Connection trail
from the summit. Conifer is traditionally
Wachusett’s first trail to open each season,
and the new guns will permit more snow
to be made early in the season, utilizing
lower amounts of energy and allowing for
improved productivity at higher tempera-
tures. For this winter, Wachusett has also
replaced the snowmaking pipeline on the
Upper Smith Walton trail. The new pipe
will provide for improved snow output on
the steep pitch of the popular advanced
trail.

The snowmaking advances are coupled
with Wachusett’s acquisition of a new
winch cat, manufactured by Pisten Bully,
significantly improving the mountain’s
grooming capability in three critical areas.
Best known for enhancing grooming on
steep pitches, winch cats also provide more
efficient grooming by better utilizing natu-
ral or machine-made snow already in place
on the trail. The winch cat cable, which can

extend up to 1,000 meters, connects to
winch hooks (known as pick points) placed
at pivotal locations on the mountain. This
season, Wachusett added two hooks on
Upper Smith Walton, one hook on Upper
10th Mountain and two hooks on Upper
Conifer Connection.

“Those will allow for the grooming ma-
chine operator to better utilize snow from
our snowmaking guns to strategically
move to the most effective areas on those
popular trails,” said Scott Goodnow,
Wachusett’s vehicle maintenance manager.
“The ‘winch’ allows one pass of the
grooming machine to push greater quanti-
ties of snow with less wear and tear on the
vehicle and the snow surface. We take
great pride in our top-notch grooming and
this machine will bring it to an even higher
level.”

Wachusett is so confident of its snow-
making and grooming 1-2 punch, it offers
one of New England’s original snow con-
ditions guarantees. The ski area’s Uncon-
ditional Conditions Guarantee provides
skiers or riders with a return visit on an-
other day if they are unhappy with condi-
tions for any reason within their first hour.

For details, visit www.wachusett.com
either directly or via an easily found link
on the homepage of www.skiernews.com

Please call 1-800-SKI-1234.
You can view and read this exact page

online and link from it as well at
www.skiernews.net/NEF2010-Wachusett

This Winter
Enjoy a

You don’t have to go away
to feel like you’re on vacation.

With our big-mountain resort atmosphere, friendly staff
and convenient location, you'll feel like you’re on vacation
—even if it’s only for 1 day! Wachusett has always been

a great value—maybe now more than ever!

499 Mountain Road, Princeton, MA 01541 • (800) SKI-1234
Operated in cooperation with the Massachusetts Depart. of Conservation & Recreation.

Buy a 3-Peat Card and enjoy three Day-cations anytime this season for only $109!

SKI DAY-CATION!
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For many skiers, the shiny new skis lining the racks
of the area mountain shops bring a distinct appeal. The
latest shapes are enticing. The graphics seem new and
clean. In addition, virtually everyone is talking of the
wonderful way these skis can carve. Still, how can you
find the ski that is best for your needs?

Consider a test ride. Consider a demo drive.

“Many years ago I did lots of research, read the
reports and spent lots of money. I never even thought of
testing. What a failure! I had to live with that ski I
bought.” reflects Keith Morris, a veteran southern New
England Black Diamond expert. “Sometimes it was a
really bad choice!”

A test ride can save aggravation and money.

Given the expense of purchasing new skis and the dif-
ferences between different skis, a test ride can be a won-
derful way to choose a new pair of skis. The truth is that
the new skis in your favorite mountain shop will per-
form differently. I know this first hand. Over the past
years I have tested many different skis. I found that the
differences are dramatic.

“I liked testing,” adds Morris. “Some skis were quick-
er. Some were better on ice. I was surprised how I liked
the 184. It seemed to be the best length for me.”

“I recommend you choose three manufacturers and
pick a model you think is best for your style,” suggests
PSIA Examiner and Mount Snow’s Erik Barnes. Barnes
is not a typical skier. He is a Product Tester for
Rossignol Skis, therefore he skis new products often.

“It’s getting to the point where you need physical
input from the product. I suggest you go to a place that
has some qualified people to help sift through the differ-
ent shapes. Talk to someone who has skied the product.”

Fortunately, most cities that receive SKIER NEWS
for distribution have a number of qualified folks who
can help. You can find them either in the local shop
where you picked up this copy or in the shops near your
favorite ski area. In fact, many of these ski shop person-
nel have tested many different models. Their first-hand
experience with the skis can help to narrow the selection
for you to two or possibly three different models.

Still, you might ask, are the differences real?

“I was surprised,” notes Morris, “I couldn’t believe
the differences.”

Keith Morris is a fine expert who can ski most skis.
However, with testing, we found his dream ski.

Unfortunately, because there are so many different
types of shapes and different models, it is easy to

become overwhelmed. This is one reason why it can be
helpful to select two or three models from different
manufacturers for your test.

How can you start? 

Start by thinking about where you ski and the type of
skier you are. Consider how fast you ski. Consider the
kind of turns you most enjoy. Be honest with the ski

shop. Someone who races, for example, or someone who
spends great amounts of time in moguls, will have dif-
ferent choices than someone who skis mostly in the
glades or on intermediate terrain. Look at the magazine
ratings and evaluations. Try to narrow your choices to a
few models which appear to best fit your skills and
needs. Talk to a shop employee. Explain whether you
mostly ski steeps, moguls, ski fast or slow, and tell the
shop your favorite runs. Give a sense of you typical day.
Then arrange a test flight.

Keith Morris started his testing taking a few runs on
his own skis that were well tuned. That’s the best way to
begin. This provided a standard mark for comparison.
Then, using similar terrain, he tested several different
models. And, before stopping, he then skied again his
own ski. That way, when he finished the day, he knew
not only how these new skis performed, but also how
they performed in comparison to his own skis.

Ski the same run with different models. This helps
provide an equal playing field for comparison. I suggest
that if you test more than three pairs of skis, you should
make a card with notes. Rate the skis for their perform-
ance in different categories: Glide, A, B, or C; Edge
grip, A, B, or C; Ease in turning, A, B, or C; Fun to ski
on, A, B, or C.

For now, read the magazines and talk to the shop per-
sonnel. Then when the snow starts to fall and you get
out on the mountain, you can choose a pair which best
meets your needs.

Be Aware. Shop With Care. Take A Demo Ride.

Tecnt Team Coach. A contributor to 
p      ub-

lications throughout snow country, his column is published
throughout the season.

THE MOUNTAIN JOURNAL
THE DEMO RIDE:

TESTING IS THE KEY TO FINDING THE IDEAL SKI
By TONY D. CRESPI, TECHNICAL EDITOR

BE AWARE, 
SHOP WITH CARE,
TAKE A DEMO RIDE

When I was growing up in Breckenridge, Colo., in
the early 1970s, I never gave a second thought to the
old cabins, the abandoned mines and the various stories
people told about the history of this small mountain
town. All I knew was that the mountains provided the
perfect winter playground for whatever activities I could
dream up. Skiing, ice skating and sledding were just a
few of the things I embraced. I spent countless hours
exploring everything the Rocky Mountains had to offer.

However, with Breckenridge’s 150th Anniversary
rapidly approaching, I thought this was the perfect time
to explore some of its history. Established in 1859,
Breckenridge is the product of the glorious days of the
Gold Rush. Main Street ran parallel to the Blue River
and was the lifeblood of the burgeoning mining camp.
On July 23, 1887, Tom Groves emerged from the moun-
tains carrying one mother of a golden nugget. “Tom’s
Baby,” as it became to be known, weighed in at a mas-
sive 13.5 pounds. This was the largest gold nugget ever
found in Colorado. By the time the railroad arrived in
1882, Breckenridge had been transformed from a small
mining camp into a community complete with a post
office and a church.

But the glory days of the gold rush could not last for-
ever. The first half of the 20th Century was a time when
the sleepy little mountain town lay dormant waiting for
the next “boom.” In 1973 Breckenridge struck it rich
again. The Eisenhower Tunnel bored under the
Continental Divide and opened the riches of the moun-
tains to everyone. The snow, or “white gold” of the
mountains, called to people near and far.

I recently had a strong desire to hop on westbound I-
70, from my Denver home, to visit the mountains and
the freedom of my youth. I wanted to share all of this

history and adventure with my family, but first we need-
ed a place to stay.

A friend of mine recommended I contact Ski Village
Resorts. She had stayed with them many times and was
never disappointed. So I decided to check out their web
site, www.skivillageresorts.com, before I jumped into
anything. Everything seemed straightforward. They had
photographs of all their properties readily available.
There was a description of every unit, and it was easy to
tell exactly where I would be staying. After doing some
serious research on their web site, I decided I was ready
to take the next step. The next morning I gave them a
call at 1-888-972-8200 and was greeted by a polite
woman who answered all of my questions. We booked a
four-day vacation in a three-bedroom town home. I was
excited about our adventure as I rounded-up the kids,
packed our bags and headed for the hills.

When I arrived at the Ski Village Resorts offices on
Main Street, I was welcomed with open arms. They
handed me a complete packet with directions, contacts
and activities and offered to help me with anything else
I might need during my stay in Colorado’s “Kingdom.”
After a short drive to the town home I was delighted to
find the accommodations exactly as advertised. The unit
was clean and the kitchen had everything I needed, right
down to the Ski Village Resorts oven mitts.

Feeling extremely relieved and relaxed, I loaded up
the boys for a trip down memory lane. Main Street is
still the heart and soul of the town. This old Victorian
town still has the facades of the past. As we strolled
down and checked out the shops and museums I was
struck by the fact that we were traveling the same path
that Tom Groves did as he cradled his golden “baby”
through town.

The fun was just beginning. Over the next two days I
took the boys skiing, skating, and sledding. And Ski
Village Resorts helped us arrange it all. We explored
every nook and cranny and every night we returned to
our wonderful haven. The town home was like our
home away from home. We lit fires in the fireplace,
cooked spaghetti in the kitchen, and the boys took bub-
ble baths in the jet tub. Needless to say, we all slept
well in the cozy beds and woke up ready for the next
day’s activities.

When it was time to check out and return to the city,
I made one final stop to 109 North Main Street. It was
bittersweet to return our keys to the folks at Ski Village
Resorts. The four-day adventure had been nothing short
of fantastic. I returned to the city with a new lease on
life. The city is where we live, but from now on we
have a mountain retreat we can call home.

They say you can never go home again, but I beg to
differ. Every time I call Ski Village Resorts and book
another vacation I know that those feelings of freedom
and the crisp mountain air is just around the corner.
And rest assured, the white gold that covers the Rockies
is no less precious than the gold they found within
almost 150 years ago. Our time here is to be treasured.

You can reach Ski Village Resorts by calling toll-free
to 1-888-972-8200, to reach their office and speak to an
in-house receptionist/travel specialist.

You can also log on to www.skivillageresorts.com
either directly or via a link on www.skiernews.com. You
may also e-mail them at skivillage@colorado.net

FIND THE CHARM OF BRECKENRIDGE THROUGH SKI VILLAGE RESORTS
By WENDY DANIEL for SKI VILLAGE
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SKIER’S RESPONSIBILITY CODESKIER’S RESPONSIBILITY CODE
Ski resorts can be enjoyed in many ways. At the areas you may see people using
alpine, snowboard, telemark, cross country and other specialized ski equipment,
such as that used by disabled or other skiers.

Regardless of how you decide to enjoy the slopes, always show courtesy to oth-
ers and be aware that there are elements of risk in skiing that common sense
and personal awareness can help reduce.

Observe the code listed below and share with other skiers the responsibility for
a great skiing experience.

1. Always stay in control.
2. People ahead of you have the right of way.
3. Stop in a safe place for you and others.
4. Whenever starting downhill or merging, look uphill and yield.
5. Use devices to help prevent runaway equipment.
6. Observe signs and warnings, and keep off closed trails. 
7. Know how to use the lifts safely.

KNOW THE CODE. IT’S YOUR RESPONSIBILITY.
(This is a partial list.)

WACHUSETT LAUNCHES
NEW DISCOUNTED ONLINE
LIFT TICKET PROGRAM

PRINCETON, MA – Already known
for providing one of the best values in New
England skiing, Wachusett Mountain Ski
Area is again tackling the economy head-
on for the upcoming winter. For the 2009-
10 season, during certain sale periods
Wachusett skiers and riders can actually
purchase lift tickets online at a lower rate
than they were available last season.

The expanded online lift ticket sales
service offers two exciting new features for
customers this season. There are discounts
for tickets bought at least a day ahead, 
and the purchase cutoff time has been 
eliminated.

During designated times, guests will be
able to receive a $5 discount off each adult
ticket purchased, provided it is bought at
least 24 hours in advance. The $5 online
discount will allow ecommerce purchasers
to buy lift tickets for only $49 during Peak
Season (Dec. 12 thru Jan. 3, Jan. 16-18,
and Feb. 13-21), down from the $52 rate
offered during the 2008-09 season. During
Prime Season (opening to Dec. 25, Jan. 4-
15, Jan. 19 thru Feb. 12, and Feb. 22 thru
April 14), online tickets will cost only $44,
down from $49 last year. During Spring
Season (March 15 to close), online tickets
will cost only $41, down from $46.

Wachusett is also eliminating the online

sales cutoff so guests can actually purchase
their lift ticket right up to the time they
leave their house. While those purchasers
will not receive the online discount, the
elimination of the online sales cutoff gives
customers the ultimate in convenience.
Previously, they had to purchase by 8 p.m.
the night before they planned to visit.

These new features will enhance
Wachusett’s online ecommerce service
providing the customer with easier, more
convenient and more economical opportu-
nities than ever before,” said General Man-
ager David Crowley.

In addition to lift tickets, other products
and services available online at
www.wachusett.com. These include sea-
son passes, gift cards available in any de-
nomination (Card Of Wachusett), Beginner
Learn to Turn Packages, VIP Parking,
rental equipment, Fall Festival admission
tickets and Wachusett logo wear from
Mountainside Ski & Sports Shop.

For details, visit www.wachusett.com
either directly or via an easily found link
on the homepage of www.skiernews.com

Please call 1-800-SKI-1234.
You can view and read this exact page

online and link from it as well at
www.skiernews.net/NEF2010-Wachusett
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